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Every patient gets the 

opportunity to receive 

the right test and the 

right treatment to 

positively benefit their 

disease outcome
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DXRX – The Diagnostic Network®

https://www.diaceutics.com/dxrx-for-pharma
https://www.diaceutics.com/dxrx-for-labs
https://www.diaceutics.com/dxrx-for-diagnostic-companies
https://www.youtube.com/watch?v=zlPAdXaAAtM
https://www.youtube.com/watch?v=AgNSvLHCEi8
https://www.youtube.com/watch?v=Kz2DfgQDAEA
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How do we help pharma find patients?

Have a look at our most recent Corporate Overview to find out

Have a look at our most recent 

Corporate Overview to find out

https://investors.diaceutics.com/download/diaceutics-corporate-overview-presentation-february-2024?filename=Diaceutics+Corporate+Overview+Presentation+February+2024+Final.pdf
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•

•

•

•

https://www.diaceutics.com/dxrx-lab-mapping
https://www.diaceutics.com/dxrx-physician-mapping
https://www.diaceutics.com/DXRX-signal
https://www.diaceutics.com/dxrx-disease-testing-rate-tracker
https://www.diaceutics.com/dxrx-patient-testing-journey
https://www.diaceutics.com/consulting
https://lp.diaceutics.com/knowtestingnow/
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Enabling better patient outcomes
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Precision medicine (PM) tailors treatment to the 
individual characteristics of each patient, utilizing their 

unique genetic profile to determine which treatments will 
be safe and effective for them.

This personalized approach is reshaping healthcare, 

moving away from a one-size-fits-all model to a more 

customized method of treatment. 

Diaceutics, leveraging extensive lab and claims data alongside our internal PM expertise and 

Engagement Solutions, enable pharma to identify patients who will benefit from PM treatments. Our 

work plays a pivotal role in closing clinical gaps and addressing testing challenges, ensuring patients 

receive the best possible treatment, ultimately impacting their lives positively.

Traditional model: 

One size fits all

Precision medicine 

model
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DXRX Physician Engage 
DXRX Physician Engage provides tailored & targeted messages to increase awareness and adoption of new 

therapies and tests. When linked with DXRX Signal we are able to identify patients within as little as 24 hours and 

send tailored messaging directly to physicians, driving better testing and treatment outcomes.

We carried out an analysis on a recent DXRX Physician Engage program that assessed the impact on patients 

receiving the appropriate treatment to truly highlight the value that DXRX Physician Engage brings to both 

healthcare providers and patients by promoting better testing and treatment practices.

Precision medicine expertise

Harness our in-house precision medicine content writing expertise to create tailored 

educational messages to engage and target relevant physicians.

Engage physicians in 24 hours

Leverage the power of rapid and timely physician engagement with our direct-from-lab 

database that enables you to connect with relevant physicians in as little as 24 hours post-

biomarker testing.

Drive testing rates

Increase testing rates by pinpointing and engaging relevant physicians treating therapy-

eligible patients with a timely educational message on your therapy or test.



Permission must be sought from Diaceutics if you wish to reproduce any part of this presentation© copyright Diaceutics 2023

Case Study 

• Clinical practice often faces delays in the adoption of new tests and treatments 
due to physicians' lack of awareness. This results in suboptimal testing behaviors 
and missed opportunities for precision treatment.

• Findings from our Practice Gaps Paper revealed that approximately 64% of 
potentially eligible patients are not receiving appropriate biomarker testing, mainly 
due to this physician awareness issue.

The Solution

• Utilizing real-time data from DXRX Signal to identify physicians with suboptimal 
testing behaviors, DXRX Physician Engage targeted these physicians with 
personalized digital engagement messages. This approach aimed to raise 
awareness and encourage the adoption of biomarker testing in clinical practice.

• Tailored educational messages were sent to physicians, providing them with the 
necessary knowledge to understand and utilize biomarker tests effectively. This 
helps bridge the gap between lab results and clinical action, ensuring better 
patient outcomes​.

The Results

• 33% of physicians were successfully engaged by the 

targeted campaign during the 4-week period 

• 28% of physicians ordered the new test at least once 

during the 26-week period

• 52% of physicians engaged through the program 

ordered a novel biomarker test for the first time.

• 81 new therapy-eligible patients were identified through 

this campaign, significantly enhancing their treatment 
opportunities​ 

• The study showed lasting influence on clinical behavior, 
with some physicians repeatedly referring to the original 
engagement messages​ 
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The Challenge

By identifying and engaging physicians, Diaceutics Solutions bridge 

critical gaps in clinical practice, enabling improved patient diagnoses 

and more personalized treatment options, and ultimately enhancing 

patient outcomes. 

Our commitment to leveraging real-time data and personalized 

engagement strategies underscores our mission to advance precision 

medicine and transform healthcare for the better.

The DXRX Physician Engage deployment process



A global People Team that supports growth, drives great 
business outcomes, delivers a positive, contemporary 
people experience and supports organisational 
effectiveness and productivity.

What we need to be?

We need to be an equal partner bringing strategic 
thinking to help influence business outcomes. We 
need to be internationally orientated and deliver a 
consistent employee experience, with standardised 
people processes to serve all parts of Diaceutics. We 
need to make the best use of technology and want to 
help embed manager and employee led people 
management. We need to be agile and respond to 
changing business needs.

How we show up?

We think globally, are commercially focused and use 
our expertise to deliver the right solutions. We use data 
to deliver people insights and measure our impact. We 
continuously improve and adapt best practice that is 
right for us. We are excited about learning, achieving 
incredible things and are proud of the value we add to 
the business. We are pragmatic, challenging and live 
the Diaceutics behaviours.

Total 

Reward & 

Benefits

Talent 

Acquisition & 

Management

Employee 

Engagement

Policies & 

Procedures

Learning & 

Development
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*country dependent
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https://www.linkedin.com/company/diaceutics/posts/?feedView=all
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Diaceutics Fly Higher Training Academies – 

Sales Training

https://www.linkedin.com/company/diaceutics/posts/?feedView=all
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